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This study examines the determinants of entrepreneurial intention among Nepalese 

repatriates, drawing on the Theory of Planned Behavior and Shapero’s 

Entrepreneurial Event Model. A survey design was employed, with purposive data 

collected from 498 repatriates across all seven provinces through an online 
structured questionnaire. Quantitative data were analyzed using SPSS (Version 
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23), while qualitative responses from an open-ended question were thematically 
coded to triangulate the findings. Findings indicate that all predictor variables 

(i.e., entrepreneurial knowledge and exposure, professional skills, personal 

savings, and environmental exposure) positively and significantly influence 

entrepreneurial intention, with knowledge and exposure emerging as the strongest 
determinants. Qualitative insights further highlight opportunity recognition, 

motivation, skill utilization, resource readiness, and perceived challenges as 

critical factors. The study emphasizes the importance of mentoring, skill 
enhancement, and network support, and repositions repatriation experience as 

multidimensional capital shaping entrepreneurial intention in an emerging 

economy context. 
 

Keywords: Entrepreneurship, entrepreneurship intention, repatriates, returnee 

migration 
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INTRODUCTION 

 

Entrepreneurship has become one of the most important drivers of economic 

growth, innovation, and the transformation of society in the world. Returnee 
migration is one of the untapped, but varied, sources of entrepreneurial potential 

(Démurger & Xu, 2011; Hasan et al., 2023). Repatriates or those who revert to 

their countries of origin after a long time of studying, training, or working in 
foreign countries not only come with financial capital but also with enhanced 

human capital, cross-cultural experience, and global connections, making them the 

natural drivers of enterprise formation (Mello et al., 2023; Wang, 2020). Although 
it is clear that it has potential, a small portion of these returnees convert their 

acquired insight and experience into entrepreneurship, which makes it an important 

question: what influences the intention of repatriates to start a business? These 

determinants are crucial to understand because they offer details regarding the use 
of returnee potential, the creation of start-up ecosystems, and sustainable economic 

growth. 

In the broader international debate surrounding migration, returnees have now 
become a source of entrepreneurial opportunity that is of critical importance in 

today’s labor market (Tran et al., 2022). The number of individuals residing 
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outside their country of origin is more than 280 million globally, and the 
percentage of such individuals is increasing as they return home after receiving 

education, professional training, and international work experience (International 

Organization for Migration, 2024a). High-technology venture creation, innovation 

spillovers, and transfer of knowledge are usually linked to return migration in 
developed economies. Empirical studies, e.g., in China, India, and Israel, suggest 

that about 20 – 30% of high-skilled returnees are involved in ventures that involve 

entrepreneurship, especially in technology-based sectors, including ICT, fintech, 
and high-tech manufacturing (Zweig et al., 2021; Qiao et al., 2024). In comparison, 

in developing and remittance-dependent economies, the returnees often face 

structural impediments, regulatory ambiguity, financial scarcity, and disjointed 
ecosystems of entrepreneurship. This means that the rate of returnee entrepreneurs 

is relatively lower, usually 8 -15%, with most venturing into small-scale businesses 

in the retail sector, agriculture, hospitality sector, and trading despite having good 

human and financial resources (Anh, 2023). 
The outward migration is of economic importance and on a large scale, which 

makes Nepal an interesting setting to study returnee entrepreneurship. During FY 

2024/25 alone, approximately 839,000 labour permits were given, and it is clear 
that overseas jobs have maintained a significant role in the labour market of Nepal 

(Sharma, 2024). Remittance inflows comprise about 1/4 of the Nepal GDP, which 

puts the country on the list of the most remittance-reliant states in the world 
(Government of Nepal, Ministry of Labour, Employment and Social Security, 

2024). The period of the pandemic alone provoked a wave of migrant workers back 

to hundreds of thousands, exacerbating pressure on the domestic labor market and, 

at the same time, creating a large number of people with international working 
experience, savings, and technical skills (Bhattarai & Baniya, 2022). Although this 

structural change is witnessed, there are still limited systematic empirical studies 

that elucidate how and why some of these returnees end up in entrepreneurship, 
whilst many do not (Newman et al., 2024). At the same time, hundreds of 

thousands of migrant workers come back every year, offering opportunities and 

challenges regarding the reintegration and domestic entrepreneurship. 

Nepal represents a particularly interesting context for studying 
entrepreneurship among repatriates. The country has witnessed a substantial 

outflow of youth seeking employment or higher education abroad, primarily to the 

Middle East, Southeast Asia, and Europe (CBS, 2021). Simultaneously, a growing 
number of returnees have initiated entrepreneurial ventures, contributing to local 

employment, innovation, and economic development (ADB, 2020). Despite these 

trends, there is limited empirical evidence on the factors that shape entrepreneurial 
intention among Nepalese repatriates. Global studies emphasize education, 

professional experience, and financial capital as key antecedents of entrepreneurial 

intention (Huang et al., 2024; Rusu et al., 2022), but contextual determinants such 
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as environmental exposure, cultural assimilation, and perceived feasibility remain 
underexplored in Nepal. 

Entrepreneurial intention is based on the Theory of Planned Behavior (TPB) 

developed by Ajzen (1991), and it is affected by the entrepreneurship attitudes, 

perceived social norms, and the perceived behavioral control. To supplement these, 
the Entrepreneurial Event Model by Shapero (1982) reveals how the perceived 

desirability and perceived feasibility formulate entrepreneurial action. These 

theories propose that international exposure, professional skills and capabilities, 
financial preparedness, and the exposure of the repatriate to the environment would 

contribute to great influence in their decision to venture into entrepreneurship 

(Baruch et al., 2016; Black et al., 1992; Lin et al., 2016). 
Entrepreneurial knowledge and exposure, which can be gained through 

formal education, professional training, or working experience in a foreign country, 

are among the factors that tend to influence entrepreneurship intention by helping 

one to recognize opportunities, plan a business, and understand the market 
(Izquierdo & Buelens, 2011; Liñán et al., 2011; Pérez-Macías et al., 2022). The 

professional skills, such as sector-based expertise, management, and technical 

skills, provide a means through which the repatriates can transform business 
concepts into actionable business (Oddou et al., 2013; Pidduck & Zhang, 2022). 

Individual savings and financial resources are essential in beating resource 

limitations and venture establishment (Schwienbacher, 2007). Also, creativity and 
identification of opportunities can be developed by environmental exposure, which 

includes cross-cultural exposure, various organizational exposures, and global 

market experiences (Leung et al., 2008; Ruvio et al., 2014). This model should be 

developed to offer a holistic set of information that describes the role of these 
interrelated resources in determining the entrepreneurship motivation in 

contributing to the development of entrepreneurship in the returnees, as well as 

providing theoretical clarity and practical recommendations on how to develop 
entrepreneurship in the returnees. 

Among the factors likely to influence entrepreneurship intention, 

entrepreneurial knowledge and exposure, acquired through formal education, 

professional training, or work experience abroad, enhance opportunity recognition, 
business planning, and market understanding (Sommer & Haug, 2011; Soria-

Barreto et al., 2017). Professional skills, including sector-specific expertise, 

management capabilities, and technical competencies, enable repatriates to 
translate business ideas into viable ventures (Lazarova & Tarique, 2005; Sanchez-

Vidal et al., 2018). Personal savings and financial capital are critical for 

overcoming resource constraints and enabling venture creation. Additionally, 
environmental exposure, encompassing cross-cultural experiences, diverse 

organizational practices, and international market insights, fosters creativity and 

opportunity identification (Dunne, 2017; Muzychenko, 2008). Developing this 

model is essential to provide a comprehensive framework that explains how these 
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interrelated resources shape entrepreneurial motivation, offering both theoretical 
clarity and practical guidance for fostering entrepreneurship among returnees. 

Studying entrepreneurial intention among repatriates is even more pertinent 

considering the increasing emphasis on STEM education and entrepreneurship 

development globally. The importance of technical training programs and higher 
education institutions in promoting entrepreneurial capabilities, innovation 

orientation, problem-solving ability, and venture creation is becoming more 

widely acknowledged (Iglesias-Sanchez et al., 2019). Repatriates who acquire 
technical expertise, digital competencies, engineering skills, and innovation-

oriented work experiences abroad may possess enhanced entrepreneurial 

capabilities that can contribute to knowledge transfer, technology diffusion, and 
innovation-driven enterprise development upon return. Since universities are 

expanding their focus towards entrepreneurial education, start-up incubation, and 

innovation ecosystems. Thus, examining entrepreneurship intention among the 

repatriates can contribute to the broader discourse on STEM education, 
entrepreneurial learning, and institutional capacity building.  

Despite growing international evidence, research on these determinants 

within the Nepalese context is scarce. While anecdotal reports indicate that 
repatriates play a vital role in promoting entrepreneurship, systematic empirical 

investigations remain limited (Sharma et al., 2024). Understanding the drivers of 

entrepreneurship among Nepalese returnees is essential for designing policies that 
support start-ups, reduce brain drain, and enhance economic development (ADB, 

2020; CBS, 2021). Nepal’s evolving regulatory environment, expanding access to 

financial and infrastructural resources, and increasing entrepreneurial awareness 

make it a timely and relevant context for such research. To address this empirical 
research, this study examines the determinants of entrepreneurial intention among 

Nepalese repatriates, drawing on the TPB and Shapero’s Entrepreneurial Event 

Model.  
This study contributes to the scholarly conversation by examining how 

entrepreneurial knowledge, professional skills, personal savings, and 

environmental exposure influence entrepreneurship intention among Nepalese 

returnees. By integrating theoretical insights from the TPB and Shapero’s 
Entrepreneurial Event Model with the unique Nepalese context, the research 

addresses a critical gap in the literature and provides practical insights for fostering 

entrepreneurship-driven economic growth (Joshi et al., 2020; Krueger & Carsrud, 
1993). This study also extends entrepreneurship intention research into the 

domains of entrepreneurship education, STEM-oriented skill development, and 

innovation-driven enterprise creation. The significance of this study lies in its 
potential to inform policymakers, educators, technical and vocational training 

centers, and development practitioners seeking to strengthen entrepreneurial 

ecosystems and innovation capacity among returnee populations. Comprehending 

determinants can guide interventions aimed at reducing brain drain, enhancing 
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start-up support mechanisms, and promoting sustainable economic development. 
Additionally, the findings provide theoretical contributions by contextualizing 

entrepreneurship intention models within a developing country setting. 

 

LITERATURE REVIEW 

 

The notion of return migration entrepreneurship has been developing during 

the last 20 years, and scholars understand that returnee entrepreneurs are people 
who, having received education, technical training, or professional experience in 

foreign countries, come home and start businesses (Croitoru, 2020; Murphy, 2000; 

Sinatti, 2019). Other works have more generalized definitions and consider any 
person who emigrates overseas and then becomes an entrepreneur when they come 

back (Batista et al., 2017; Démurger & Xu, 2011). In this research, the term 

returnee entrepreneur is an inclusive concept that considers returnee entrepreneurs 

as those who use international exposure, networks, and skills to establish 
businesses in their own countries (Bai et al., 2018; Gruenhagen, 2021). 

Studies by Dai and Liu (2009), Wu et al. (2023), and Williams (2021) 

emphasize that returnee entrepreneurship plays an important role in enterprise 
development through the mobilization of human, social, and financial capital 

gained in the host countries. The results have shown that the success of an 

entrepreneur is multidimensional, including the business performance, opportunity 
recognition, and personal achievement (Alim et al., 2023; Baron, 2006; Taleb et 

al., 2023; Wach et al., 2020). Theoretical views like human and social capital 

theories elaborate on the significance of skills and networks, whereas institutional 

theory illustrates the effects of the environment and regulations (Gao et al., 2019; 
Gupta & Gupta, 2021), but these theories are usually disjointed, lacking a coherent 

framework to explain the entrepreneurial intention among returnees. 

Returnees around the world have been emerging as more and more agents of 
entrepreneurial activity, using the exposure that they have gained to a variety of 

work environments, institutional structures, and cultural practices to boost their 

entrepreneurial mindsets, self-efficacy, and perceived feasibility (Démurger & Xu, 

2011; Hajdari et al., 2024; Pruthi, 2014; Wang, 2020). The World Bank report 
2022 says that there are more than 280 million individuals not living in their 

country of origin, and many of them come back after having worked in foreign 

countries (McAuliffee & Triandafyllidou, 2021), bringing in financial resources, 
skills, and international connections. Empirical evidence shows that the 

recognition of opportunities and entrepreneurial intention are enhanced by 

exposure to foreign markets, innovativeness of organizational practices, and global 
networks (Chandra et al., 2009; Lundberg & Rehnfors, 2018; Muzychenko & 

Liesch, 2015; Zahra et al., 2005) 

It is becoming more widely acknowledged that entrepreneurial intention and 

innovation-driven venture development are significantly influenced by 
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entrepreneurship education and STEM-focused learning environments. Previous 
research shows that university-based incubation systems, technical training 

programs, and higher education institutions have a substantial impact on students' 

and professionals' entrepreneurial self-efficacy, opportunity recognition, and 

innovation capability (Iglesias-Sanchez et al., 2019). In addition to enhancing 
business-related knowledge, entrepreneurship education fosters the critical 

thinking, creativity, digital literacy, and problem-solving skills necessary for 

technology-focused entrepreneurship. Exposure to overseas education and 
professional training can help local economies absorb technological know-how, 

innovative methods, and global entrepreneurial perspectives in migration and 

repatriation contexts. 
Repatriation is of specific importance in developing economies like Nepal. 

Millions of Nepali young people leave the country and move to places such as the 

Middle East, Southeast Asia, and Europe every year (CBS, 2021), and millions of 

people come back home with technical expertise, foreign work experience, and 
savings. Repatriates on returning will add to the employment growth, innovation, 

and economic development, as well as internalize entrepreneurial culture, risk-

taking propensity, and global business perspectives, which positively impact 
entrepreneurial intention (ADB, 2020; Nery-Kjerfve & McLean, 2012; Shen & 

Hall, 2009). Motivational drivers are determined by the interaction of the following 

factors: the pull factors (gaps in the market, local demand, social networks) and 
the push factors (limited upward mobility abroad, saturated labor markets), which 

conform to the Entrepreneurial Event Model provided by Shapero (1982), which 

focuses on the perceived feasibility and desirability of ventures initiation (Khalid 

& Urbański, 2021; Krueger et al., 2000). 
The cross-cultural and environmental exposure of returnees and their 

professional networks are significant in improving the aspects of creativity, 

innovation orientation, and strategic alliances. Studies by Autio indicate that 
highly networked and internationally savvy repatriates have greater 

entrepreneurial intention because they face fewer perceived risks and have greater 

access to resources. Nevertheless, contextual and institutional constraints, 

including the lack of access to funds, bureaucracy, and insufficient support 
mechanisms, may impede the intention to action (ADB, 2020). 

Policy frameworks, regulations, and institutional incentives are critical 

determinants of returnee entrepreneurship, shaping both the feasibility and success 
of venture creation. (Burer et al., 2013; Ho et al., 2016; Krasniqi & Williams, 2019). 

Evidence suggests that subsidies, tax incentives, low-interest loans, start-up 

incubators, and entrepreneurial mentoring programs significantly enhance the 
likelihood of entrepreneurial engagement by reducing barriers and improving 

resource availability (ADB, 2020; OECD, 2019). Several countries have 

implemented targeted strategies to harness the potential of returnees: China’s 

“Thousand Talents Plan” and innovation parks provide funding, tax relief, and 
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incubation support for high-tech ventures (Kim,); India promotes returnee 
entrepreneurship through Startup India (Bakshi et al., 2025) seed capital, 

specialized incubators, and regulatory facilitation for technology and service 

sectors; and Israel leverages returning skilled migrants through networking, 

venture capital access, and strategic partnerships to strengthen its high-growth 
technology ecosystem (Cohen, 2021). In contrast, developing and remittance-

dependent countries face structural constraints, including weak institutional 

frameworks, bureaucratic hurdles, and limited financial support, that impede the 
translation of returnees’ skills and experience into sustainable ventures (Khan, 

2025). While nations like Vietnam, the Philippines, and Nepal acknowledge the 

value of returnee entrepreneurship, policy measures remain fragmented, with few 
structured subsidies, incubation programs, or mentorship initiatives (Ghimire & 

Baral, 2022; Hamadeh et al., 2025; Sharma, 2019). These findings highlight that, 

although developed economies demonstrate systematic approaches to harnessing 

returnee potential, emerging economies require coordinated policy interventions, 
simplified regulations, and accessible financial and support mechanisms to fully 

leverage the human, financial, and experiential capital of returning entrepreneurs. 

 
Research Model 

 

This study is primarily grounded in the TPB proposed by Icek Ajzen, which 
posits that intention is predicted by attitudes, subjective norms, and perceived 

behavioral control (Ajzen, 1991). In this study, entrepreneurial knowledge and 

exposure, along with professional skills, operationalize perceived behavioral 

control because they enhance individuals’ entrepreneurial competence, confidence, 
opportunity recognition, and self-efficacy toward venture creation. Environmental 

exposure operationalizes attitudinal and normative dimensions of TPB by shaping 

favorable perceptions toward entrepreneurship through exposure to international 
business environments, entrepreneurial ecosystems, and cross-cultural experiences 

(Costin et al., 2022; Kobylińska, 2022). 

Complementarily, the Entrepreneurial Event Model (EEM) explains 

entrepreneurial intention through perceived desirability and perceived feasibility 
of entrepreneurial action. Within this framework, personal savings operationalize 

perceived feasibility by strengthening financial readiness and reducing resource 

constraints associated with venture creation, while overseas environmental 
exposure enhances perceived desirability by increasing awareness of 

entrepreneurial opportunities and the attractiveness of self-employment in the 

home-country context (Schindehutte et al., 2000; Song et al., 2017). Therefore, by 
integrating cognitive (knowledge), human capital (skills), financial (savings), and 

contextual (environmental exposure) determinants, the model operationalizes both 

TPB and EEM dimensions to provide a more comprehensive explanation of 
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entrepreneurship intention among Nepalese repatriates beyond purely 
psychological intention models. 

 

Figure 1 

Research Model  

 

Based on the integration of TPB and EEM, cognitive, experiential, financial, 

and environmental factors influence repatriates’ entrepreneurship intention. 

Therefore, the following hypotheses are proposed.  

Entrepreneurial Knowledge and Exposure, and Entrepreneurship Intention 

Entrepreneurial knowledge and exposure have a strong impact on 
entrepreneurial intention through the cognitive process described in the TPB 

(Ajzen, 1991), in which the greater the knowledge, the stronger the attitudes 

towards entrepreneurship and perceived behavioural control. Empirical studies 
(Kozlinska et al., 2023; Saoula et al., 2025; Shiwakoti et al., 2025;  Xu et al., 2023) 

show that participants who have undergone entrepreneurship-related education and 

had prior business-related experiences show much greater intentions to become 
entrepreneurs because of improved self-efficacy and awareness of opportunity. 

Likewise, the EEM states that perceived feasibility, which is mostly shaped by 

experiential exposure and skill acquisition, is directly correlated with 

entrepreneurial intention (Boukamcha, 2015). Studies in emerging and migration-
driven contexts further confirm that returnee migrants leverage foreign exposure 

and accumulated knowledge to develop stronger entrepreneurial aspirations 

(Bolzani, 2023; Lin et al., 2016).  

H1: There is a significant relationship between entrepreneurial knowledge 
and exposure and entrepreneurship intention among Nepalese repatriates. 
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Professional Skills and Entrepreneurship Intention 

 

Managerial, technical, and industry-specific competencies of individuals 

result in greater entrepreneurial intention due to the reduction of uncertainty by 

professional skills and the amplification of opportunity recognition (Kathayat et 
al., 2023; Shabbir, 2025). Experience enhances confidence in undertaking venture 

creation activities like planning, mobilizing resources, and risk management, 

which boosts the willingness among people to venture into entrepreneurial 
activities. Research of the migrants returned also indicates that the repatriates who 

gather occupational skills in foreign countries are more likely to start businesses 

when they come back because of improved human capital and experience (Ghimire 
& Baral, 2022; Oddou et al., 2013; Shen & Hall, 2009). Not only do such skills 

enhance perceived ability, but they also have a positive influence on how people 

assess entrepreneurship as an opportunity that is both viable and achievable as a 

career option.  
 

H2: There is a significant relationship between professional skills and 

entrepreneurship intention among Nepalese repatriates. 
 

Personal Saving and Entrepreneurship Intention 

 

The availability of individual savings greatly enhances the chances of 

development of the entrepreneurial intent since financial capital minimizes start-

up bottlenecks and decreases perceived economic danger linked with venture 

formation (Alshebami & Al Marri, 2022; Lee et al., 2011). Reissová et al. (2020) 
and Rikwentishe et al. (2015) indicate that people who have higher personal wealth 

or savings have higher levels of entrepreneurial intentions, since the availability of 

internal funds increases autonomy and reduces reliance on external funding. 
Among return migrants, accumulated savings from overseas employment often 

serve as seed capital, directly motivating business start-up plans upon repatriation 

(Bolzani, 2023). Financial readiness not only helps to enhance trust in the viability 

of the venture but also has a positive impact on the perspective of entrepreneurship 
as a viable and achievable profession.  

 

H3: There is a significant relationship between personal savings and 
entrepreneurship intention among Nepalese repatriates. 

 

Environmental Exposure and Entrepreneurship Intention 

 

The interaction with environmental factors, including exposure to 

entrepreneurial systems, market forces, institutions, and role models, profoundly 

influences entrepreneurial intentions among people by expanding opportunity 
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perception and reinforcing pro-entrepreneurial dispositions (Austin & Nauta, 
2016; Ireland et al., 2009). Schwarz et al. (2009) suggest that individuals exposed 

to supportive business environments, and Carr and Sequeira (2007) highlight that 

entrepreneurial networks demonstrate higher levels of intention due to enhanced 

awareness, normative support, and reduced uncertainty. For return migrants, 
overseas environmental exposure often provides insights into advanced business 

practices, innovation systems, and competitive markets, which positively reframe 

entrepreneurship as desirable and achievable upon return (Soria-Barreto et al., 
2017). This kind of contextual learning will enhance confidence in navigating 

regulatory and operational challenges, which will raise the perceived capability to 

start a venture.  
 

H4: There is a significant relationship between environmental exposure and 

entrepreneurship intention among Nepalese repatriates. 

 

RESEARCH METHOD 

 

A survey design was employed to examine the determinants of 
entrepreneurial intention among Nepalese repatriates. A purposive sample was 

deemed the most suitable method for reaching respondents with pertinent 

migration and repatriation experiences because repatriates are a geographically 
distributed and challenging-to-identify population in Nepal without a centralized 

sampling frame (Rai & Thapa, 2015). Respondents were determined based on 

purposive criteria: they had to be Nepalese citizens who had returned from foreign 

employment and were adults capable of engaging in entrepreneurial activity. To 
improve representativeness, data were collected from repatriates across all seven 

provinces of Nepal, capturing diverse demographic and socio-economic 

backgrounds. 
The required sample size was determined using Cochran’s (1977) formula for 

proportions, which recommended a minimum of 384 respondents for a 95% 

confidence level and 5% margin of error. Considering an expected 60% response 

rate for online surveys, a total of 640 questionnaires (384/0.6) were distributed to 
ensure an adequate final sample. Ultimately, 498 valid responses were received, 

exceeding the minimum requirement and providing sufficient statistical power for 

robust analysis.  
All data were collected through an online structured questionnaire, 

administered via major social media platforms, professional networks, and 

repatriate associations to maximize reach and accessibility. Because repatriates are 
geographically scattered across different provinces and they often maintain active 

digital connectedness through social and professional platforms, online data 

gathering was deemed appropriate.  It also enhanced accessibility, cost efficiency, 
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and respondent reach while facilitating participation from individuals residing in 
both urban and semi-urban locations.  

Ethical considerations, including voluntary participation, informed consent, 

anonymity, and the right to withdraw, were strictly observed (Ketefian, 2015). To 

enrich the quantitative findings, a single open-ended question was included to 
capture participants’ personal experiences and perceptions. 

The measurement instruments were adapted from validated scales in 

entrepreneurship research. Entrepreneurial knowledge and exposure were 
measured with a five-item scale from Liñán and Chen (2009) and Zhao et al. (2005). 

Professional skills were assessed using a four-item human capital scale adapted 

from Fayolle et al. (2006). Personal savings were measured through a four-item 
financial readiness scale based on Dew and Xiao (2011). Environmental exposure 

was assessed using a four-item entrepreneurial ecosystem exposure scale adapted 

from Autio et al. (2001), Nonaka and Takeuchi (2019), Stam and Van de Ven 

(2021), and Van Praag and Versloot (2007). Entrepreneurship intention was 
operationalized with a five-item scale developed by Liñán and Chen (2009). All 

items employed a five-point Likert scale ranging from 1 (strongly disagree) to 5 

(strongly agree) to capture variations in perception and attitude.  
Data were analyzed using SPSS Version 23, including descriptive statistics, 

reliability analysis (Cronbach’s α), correlation, and multiple regression to test 

hypothesized relationships. Qualitative responses from the open-ended question 
were coded thematically to complement and contextualize quantitative findings, 

following mixed-method integration procedures (Creswell & Clark, 2018).  

 

RESULTS 

 

Socio-Demographic Profile of the Respondents  

 

The study surveyed 498 Nepalese repatriates who had returned from foreign 

employment across all provinces of Nepal. Respondents were predominantly aged 

26–35 years (42.8%), followed by 36–45 years (31.5%), indicating a sample in the 

prime working and entrepreneurial age. Males represented 67% of the sample, 
reflecting the gender composition of Nepalese migrant workers. In terms of 

education, most respondents held a bachelor’s degree (54%), while 28% had a 

diploma and 18% possessed a master’s degree or higher, suggesting substantial 
human capital. Before repatriation, 61% were employed in skilled or professional 

roles, with an average foreign employment duration of 3–5 years (46%), providing 

significant exposure to diverse work environments. Sectoral experience was 
concentrated in construction (35%), service/hospitality (28%), and 

technical/professional sectors (21%), which likely influenced their knowledge, 

skills, and entrepreneurial mindset. Thus, the socio-demographic profile indicates 
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a well-educated, experienced, and professionally exposed sample, suitable for 
examining determinants of entrepreneurial intention among repatriates. 

 

Table 1 

Socio-Demographic Profile of the Respondents  
 

Socio-Demographic 

Variable 
Category Frequency Percentage (%) 

Age (years) 

18–25 52 10.4 

26–35 213 42.8 

36–45 157 31.5 

46 and above 76 15.3 

Gender 
Male 334 67 

Female 164 33 

Education Level 

Diploma/Certificate 139 28 

Bachelor’s degree 269 54 

Master’s degree or 
above 

90 18 

Employment Status 
Before Repatriation 

Skilled/Professional 304 61 

Semi-skilled/Unskilled 194 39 

Duration of Foreign 

Employment 

1–2 years 65 13.1 

3–5 years 229 46 

More than 5 years 160 32.1 

Less than 1 year 44 8.8 

Sector of Previous 

Foreign 
Employment 

Construction/Manual 174 35 

Service/Hospitality 139 28 

Technical/Professional 104 21 

Other 81 16 

Note. Field survey, 2025. 

Descriptive Statistics, Reliability, and Normality 

 

The standard deviation and mean of each construct were calculated, providing 

an overview of respondents’ perceptions. Reliability of the constructs was assessed 
using Cronbach’s alpha, with values greater than 0.70 considered acceptable for 

internal consistency (Hopkins et al., 1990). Skewness and kurtosis were used to 

assess the normality of the data, with a skewness and kurtosis value of ±2 as the 
acceptable limits of normal distribution when conducting parametric analysis (Hair 

et al., 2017). 



220 

These findings reveal that the constructs are all well-reliable with a Cronbach 
alpha of 0.78-0.89, which is above the recommended value (Bland, 1997). The 

average scores were 3.82 to 4.11, indicating that the respondents had positive 

views of entrepreneurial knowledge, skills, savings, and exposure to the 

environment generally. The standard deviations were between 0.62 and 0.84, 
which showed moderate variability of responses. Skewness was between -0.35 and 

0.41, and Kurtosis was between -0.48 and 0.57, which proves that all variables are 

close to a normal distribution and can be subjected to parameter analysis. These 
findings confirm the sufficiency of the measurement instruments and give 

confidence in further inferential analysis.  

 
Table 2 

Descriptive Statistics, Reliability, and Normality 

 

Construct 
Item

s 

Mea

n 
SD 

Cronbach’

s Alpha 

Value 

Skewnes

s 

Kurtosi

s 

Entrepreneurial 

Knowledge 
Exposure 

5 4.05 
0.7

2 
0.85 0.12 -0.22 

Professional 

Skills 
4 3.96 

0.6

8 
0.82 -0.08 -0.15 

Personal Saving 4 3.82 
0.8
4 

0.78 0.41 0.57 

Environmental 

Exposure 
4 3.95 

0.7

4 
0.8 -0.35 -0.48 

Entrepreneurshi
p Intention 

5 4.11 
0.6
2 

0.89 0.05 0.08 

 

Correlation Analysis 

 

Table 3 indicates that all independent variables positively and significantly 

correlate with entrepreneurial intention, highlighting that higher levels of 

knowledge exposure, professional skills, personal savings, and environmental 
exposure are associated with stronger entrepreneurial intentions among Nepalese 

repatriates. Entrepreneurial knowledge exposure and entrepreneurship intention 

had the highest level of relationship (r = 0.52, p < 0.01), and this implies that 
cognitive resources acquired through education and experience are instrumental in 

forming intentions. professional skills (r = 0.48, p < 0.01), personal savings (r = 

0.39, p < 0.01), and environmental exposure (r = 0.44, p < 0.01) also demonstrate 
moderate positive correlations, which confirms the theoretical assumption that 
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human capital and the contextual resources play a moderating role in 
entrepreneurial intention. 

 

Table 3 

Correlation Analysis  
 

Variable 1 2 3 4 5 

1. Entrepreneurial Knowledge 

Exposure 
1     

2. Professional Skills 0.46** 1    

3. Personal Saving 0.35** 0.38** 1   

4. Environmental Exposure 0.42** 0.44** 0.37** 1  

5. Entrepreneurship Intention 0.52** 0.48** 0.39** 0.44** 1 

 

Coefficient of Determination and Model Fit  

 

The predictive power of the independent variables on entrepreneurial 

intention was assessed using multiple regression. The model explains 47.2% of the 
variance in entrepreneurship intention (R² = 0.472), indicating a moderate to strong 

explanatory capability. ANOVA results show that the overall regression model is 

statistically significant (F = 108.56, p < 0.001), confirming the model’s goodness 

of fit. These results demonstrate that entrepreneurial knowledge exposure, 
professional skills, personal savings, and environmental exposure collectively 

contribute significantly to predicting entrepreneurial intention among Nepalese 

repatriates. 
 

Table 4 

Coefficient of Determination and Model Fit 
 

Model R² Adjusted R² F Sig. (p-value) 

Regression Model 0.472 0.466 108.56 0.000 

 

Regression Analysis  

 

Multiple regression analysis was conducted to examine the predictive effect 
of entrepreneurial knowledge exposure, professional skills, personal savings, and 

environmental exposure on entrepreneurial intention among Nepalese repatriates. 

Multicollinearity was assessed using the Variance Inflation Factor (VIF), with all 
values below 5, indicating no multicollinearity concerns (Hair et al., 2017). The 

results indicate that all independent variables positively and significantly predict 

entrepreneurial intention, with entrepreneurial knowledge exposure (β = 0.34, p < 
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0.001) being the strongest predictor, followed by professional skills (β = 0.29, p < 
0.001), environmental exposure (β = 0.21, p < 0.001), and personal saving (β = 

0.18, p < 0.01). These beta values were used to rank the variables, highlighting the 

relative importance of cognitive and skill-based resources over financial and 

contextual factors in shaping entrepreneurial intention.  
 

Table 5 

Multiple Regression Analysis with VIF and Ranking 
 

Predictor Variables  β t-value p-value VIF Rank 

Entrepreneurial 
Knowledge Exposure 

0.34 7.92 0 1.52 1 

Professional Skills 0.29 6.41 0 1.48 2 

Environmental Exposure 0.21 4.87 0 1.36 3 

Personal Saving 0.18 3.92 0.001 1.41 4 

 

Qualitative Insights from Open-Ended Question 

 

To complement the quantitative findings and enrich the understanding of 
factors influencing entrepreneurial intention, an open-ended question was included 

in the survey: 

“In your view, what are the key opportunities, motivations, and challenges for 
starting a business in Nepal after your return from foreign employment?” 

 

Out of 498 respondents, 286 (57.4%) provided detailed responses, which were 

analyzed thematically. Thematic saturation was achieved after analyzing 200 
responses, as the later stages of coding yielded no additional themes or novel 

insights, indicating sufficient depth and comprehensiveness of the qualitative data.  

Five key themes emerged. First, opportunity recognition highlighted 
respondents’ awareness of market gaps and innovative prospects, particularly in 

IT services, tourism, and import substitution, reflecting how overseas exposure 

shapes entrepreneurial alertness. Second, motivational drivers captured intrinsic 

and extrinsic motivations, including financial independence, personal growth, and 
social impact, illustrating why repatriates pursue entrepreneurship beyond 

economic necessity. Third, skill and knowledge application emphasized the 

transfer and utilization of professional skills acquired abroad, reinforcing the 
importance of human capital in shaping entrepreneurial intention. Fourth, resource 

readiness focused on financial preparedness, social networks, and mentorship, 

complementing the quantitative finding that personal savings and environmental 
exposure are significant predictors of intention. Finally, challenges and risk 

perception highlighted regulatory hurdles, market uncertainty, and competitive 
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pressures, offering nuanced insights into barriers that may affect intention-to-
action conversion.  

 

Table 6 

Insights from Open-Ended Questions  
 

Theme Sub-Themes Keywords / Phrases Illustrative Quotes 

Opportunity 
Recognition 

Market gaps; 
Innovation 

IT services, 

tourism, import 
substitution, and 

untapped markets 

“I see high potential in 

IT services and 

tourism, especially 
combining foreign 

exposure with local 

knowledge.” 

Motivational 

Drivers 

Financial 

independence; 

Social impact; 

Personal 
growth 

Stability, career 

growth, community 

development 

“I want to create my 

own business to secure 

financial stability and 

provide jobs in my 
hometown.” 

Skill and 

Knowledge 
Application 

Transferable 
skills; 

Entrepreneurial 

learning 

Professional skills, 

management, and 
planning 

“The skills I learned 

abroad, especially in 

project management, 
give me confidence to 

start a business here.” 

Resource 

Readiness 

Capital 
availability; 

Networks 

Savings, loans, 
connections, 

mentorship 

“Having some savings 

and connections from 
overseas work makes it 

easier to plan a small 

enterprise.” 

Challenges 
and Risk 

Perception 

Regulatory 

hurdles; 
Market 

uncertainty; 

Competition 

Bureaucracy, 
uncertainty, market 

competition 

“Obtaining startup 
capital and navigating 

bureaucracy are my 

biggest concerns, but 

networking with other 
repatriates can help.” 

 

DISCUSSION AND CONCLUSIONS 

 

This study examined the determinants of entrepreneurial intention among 

Nepalese repatriates grounded in the TPB and the Entrepreneurial Event Model. 

The findings revealed that entrepreneurial knowledge exposure is the strongest 
predictor of entrepreneurial intention, followed by professional skills, 
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environmental exposure, and personal savings. These results suggest that the 
impact of cognitive and skill-based resources is more significant than that of 

merely financial factors. This is in line with the previous research that indicated 

that entrepreneurial knowledge improves self-efficacy and recognition of 

opportunities that would boost intention (Lian & Chen, 2009). The theory of 
human capital also confirms the argument that entrepreneurial intention could be 

significantly predicted by professional competencies (Passaro et al., 2018). 

These statistical patterns are supported by the qualitative results. The theme 
of skills and knowledge application is directly complementary to the strong effects 

of entrepreneurial knowledge exposure and professional skills. Respondents 

highlighted that the transferability of project management, technical skills, and 
entrepreneurial learning acquired abroad makes them more confident to initiate 

ventures. This confirms previous studies regarding returnee entrepreneurship, 

which emphasize the transformative role of international exposure in 

entrepreneurial cognition development (Hajdari et al., 2024). 
Likewise, the most common theme, which is opportunity recognition, 

indicates increased entrepreneurial alertness. The exposure to global markets 

seems to expand cognitive schemas, with repatriates noting the market gaps in IT 
services, tourism, and import substitution. This result is echoed by recent research 

that migrant returnees tend to have opportunity-driven, rather than necessity-

driven, entrepreneurial intentions (Silva et al., 2026).  
Personal savings were the least predictive in quantitative analysis, but the 

qualitative theme of resource readiness indicates that financial capital functions as 

an enabling condition rather than a primary driver. This aligns with studies 

indicating that financial preparedness fosters venture creation, but not enough 
without entrepreneurial competence and perceived feasibility (Svetek, 2023). The 

significance of contextual embeddedness is also supported by environmental 

exposure, which echoes findings that social networks and institutions.  
The findings strongly reinforce the TPB.  The exposure to entrepreneurial 

knowledge and professional skills increases perceived behavioral control, since 

people believe that they can carry out entrepreneurial activities (Ajzen, 1991; 

Liñan & Chen, 2009). Attitude toward entrepreneurship is positive, as there are 
motivational drivers like financial independence and social contribution. 

Subjective norms might be contributed by environmental exposure and social 

networks because repatriates feel socially validated and supported by the 
ecosystem. Therefore, the empirical findings support TPB by showing that 

intention is considerably influenced by cognitive preparedness and perception of 

competence. 
Similarly, the EEM is also reinforced by the findings. Motivational drivers 

are associated with perceived desirability, whereas knowledge, skills, and savings 

increase the perceived feasibility (Shapero & Sokol, 2022). Opportunity 

recognition can serve as a stimulus event, which causes entrepreneurial intention. 
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The qualitative emphasis on risk perception also reflects the tension between 
feasibility and contextual constraints, extending the model within a developing-

country context. 

This study's findings introduce a Repatriate Entrepreneurial Intention Model 

through triangulation (cognitive capital (exposure to entrepreneurial knowledge), 
human capital (professional skills), financial capital (personal savings), and 

contextual capital (environmental exposure). All these factors influence 

entrepreneurial intention due to attitudinal, normative, and control perceptions and 
through perceived desirability and feasibility. This model extends existing 

frameworks by positioning overseas exposure as a transformative mechanism that 

enhances opportunity recognition and perceived behavioral control. Unlike 
necessity-driven models common in developing economies, this integrated 

framework highlights opportunity-driven, knowledge-based entrepreneurship 

among Nepalese repatriates. 

The findings of this study are based on migration-driven entrepreneurship, 
having significant implications for the higher education system and STEM 

education by emphasizing the critical role of knowledge acquisition, technology 

proficiency, and skill development in influencing entrepreneurial intentions among 
repatriates. The findings show that learning processes that take place through 

higher education, professional training, and hands-on exposure in technologically 

advanced and innovative contexts have a major impact on entrepreneurial intention, 
which is not only a migration outcome. Universities, technical institutions, and 

entrepreneurship education programs stand out as significant institutional players 

in the conversion of human capital into entrepreneurial capacity.  

Higher education institutions can significantly contribute to the development 
of opportunity-driven entrepreneurship among returnees by combining STEM-

related skills, innovation-oriented learning, and entrepreneurship education.  

 

IMPLICATIONS 

 

The study examined the factors that determined entrepreneurial intention in 

Nepalese repatriates through a combination of both quantitative regression 
analysis and qualitative thematic results. The triangulation of results offers a 

detailed interpretation of how cognitive, skill-based, financial, and contextual 

variables affect the entrepreneurial intention in a post-repatriation context. This 
integrated perspective indicated the transformational impact of cross-border work 

experience on entrepreneurial cognition and motivation among the returning 

entrepreneurs. 
Quantitatively, entrepreneurial knowledge exposure emerged as the strongest 

predictor of entrepreneurship intention, followed by professional skills, 

environmental exposure, and personal savings. This ranking suggests that 

cognitive and human capital resources (knowledge, experience, and skill 
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acquisition abroad) play a more decisive role in shaping entrepreneurial intention 
than financial or contextual factors alone.  

In terms of quantitative results, entrepreneurial knowledge exposure was the 

strongest predictor of entrepreneurship intention, followed by professional skills, 

environmental exposure, and personal savings. This ranking suggests that 
cognitive and human capital resources (knowledge, experience, and acquisition of 

skills in foreign countries) play a more decisive role in shaping entrepreneurial 

intention than financial or contextual factors alone. Thematically, the recognition 
of opportunities, motivational drivers, skill and knowledge application, resource 

readiness, and challenges and risk perception were also present in qualitative terms 

to support these statistical outcomes, reflecting the reality of the lived experience 
of repatriates. Respondents emphasized the recognition of market gaps in sectors 

such as IT services, tourism, and import substitution, as well as the application of 

transferable professional skills, both of which validate the dominant role of human 

and cognitive capital. Financial readiness and environmental exposure, although 
secondary, were recognized as enabling factors that facilitate venture initiation. 

The regulatory obstacles and uncertainty in the market are discussed, which 

contribute to the complexity of intention and feasibility. Therefore, the results 
suggest that the entrepreneurship intention of Nepalese repatriates is opportunity-

oriented and skill-based, as opposed to need-oriented.  

The research has added value to the literature in the field of entrepreneurship 
by advancing TPB and the Entrepreneurial Event Model in the context of a 

developing economy with repatriates. Through a clear incorporation of overseas 

exposure, the study indicates the overall role of cognitive, human, financial, and 

environmental capital in the formation of intentions. This offers a more holistic 
theoretical perspective on the knowledge and skill-based motivation as important 

predictors of the returnee entrepreneurship. 

To entrepreneurs and business development practitioners, the results indicate 
that skill practice and detection of opportunity are vital in the start-up of a venture. 

Mentoring, incubation support, and skill transfer workshops may assist repatriates 

to transform intention into viable business ventures. Also, social networks and 

financial planning ought to be used as enabling factors to support sustainable 
entrepreneurship by repatriates. 

The study provides important implications for higher education institutions 

and STEM education stakeholders. The findings highlight that entrepreneurial 
knowledge exposure and professional skills, often developed through universities, 

technical institutions, and training programs, are the most influential drivers of 

entrepreneurial intention among repatriates. Universities and higher education 
institutions can therefore play a transformative role by embedding 

entrepreneurship education into STEM disciplines, strengthening industry linkages, 

and promoting applied learning through incubators, innovation labs, and 

entrepreneurship development centers. Such institutional mechanisms can help 
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translate technical and professional competencies into entrepreneurial capability, 
thereby enhancing opportunity-driven and innovation-oriented entrepreneurship 

among repatriates. 

Policymakers can promote repatriate entrepreneurship by enabling regulatory 

contexts, providing startup grants, and minimizing bureaucracy. Perceived 
feasibility and desirability can be increased by investing in knowledge-sharing 

mechanisms, mentorship organizations, and entrepreneurship education focused 

on returnees, which complements the objectives of the national economic 
development. The results highlight the significance of bolstering institutional 

support structures that link technical training, entrepreneurship development, and 

higher education. In addition to offering financial incentives, policymakers should 
concentrate on creating integrated entrepreneurship ecosystems that include 

mentorship programs, STEM innovation hubs, university-based incubation centers, 

and entrepreneurship training programs aimed at returnees. 

While this study offers comprehensive insights, limitations exist. The cross-
sectional design restricts causal inference, and self-reported measures may 

introduce social desirability bias. The sample focused exclusively on Nepalese 

repatriates, limiting generalizability to other contexts. Future research could 
employ longitudinal designs to examine the transition from intention to venture 

creation, explore sector-specific entrepreneurial intentions, and investigate the 

moderating role of cultural and institutional factors on intention formation. 
  

ACKNOWLEDGMENT 

 

The authors would like to thank stakeholders who took advantage of the 
chance to voluntarily participate in this study. The authors would also like to thank 

everyone and all sources that have contributed in various ways and improved the 

work.  
The author acknowledges using AI-based tools (such as QuillBot, 

Grammarly, and ChatGPT) strictly for editing language, improving readability, 

grammar checking, and idea structuring. No AI tools were used for data analysis 

or the creation of original scientific content. The contributions made by QuillBot 
and ChatGPT helped enhance the overall quality of this work. 

 

Conflict of Interest 

The Authors declare that there is no conflict of interest.  

 

Funding 

There was no external source of funding for the research. 

 

 

 



228 

REFERENCES 

 

Ahadi, S., & Kasraie, S. (2020). Contextual factors of entrepreneurship intention 

in manufacturing SMEs: The case study of Iran. Journal of Small Business 

and Enterprise Development, 27(4), 633–657. 
https://doi.org/10.1108/JSBED-02-2019-0074   

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes, 50(2), 179–211. 
Ajzen, I. (2020). The theory of planned behavior: Frequently asked questions. 

Human Behavior and Emerging Technologies, 2(4), 314–324. 

https://doi.org/10.1002/hbe2.195  
Alim, M. A., Tan, K. L., Jee, T. W., Voon, B. H., Hossain, M. J., & Mia, M. U. 

(2023). To explain and to predict: Analysis of opportunity recognition on the 

relationship between personal factors, environmental factors and 

entrepreneurs' performance. Asia-Pacific Journal of Business 
Administration, 15(5), 772–794. https://doi.org/10.1108/APJBA-09-2021-

0475  

Alshebami, A. S., & Al Marri, S. H. (2022). The impact of financial literacy on 
entrepreneurial intention: The mediating role of saving behavior. Frontiers 

in Psychology, 13, Article 911605. 

https://doi.org/10.3389/fpsyg.2022.911605   
Anh, T. T. T., & Tien, L. D. (2023). Entrepreneurial patterns and network 

leveraging in returnee entrepreneurship: A qualitative study of returnee 

entrepreneurs in Vietnam. Journal of Science and Technology, University of 

Da Nang, 21, 18–24. https://doi.org/10.31130/ud-jst.2023.231E  
Asian Development Bank. (2020). Asia SME finance monitor 2020: COVID-19 

impact on micro, small, and medium-sized enterprises in developing Asia. 

ADB. https://www.adb.org/publications/asia-sme-finance-monitor-2020-
covid-19   

Austin, M. J., & Nauta, M. M. (2016). Entrepreneurial role-model exposure, self-

efficacy, and women’s entrepreneurial intentions. Journal of Career 

Development, 43(3), 260–272. https://doi.org/10.1177/0894845315597475  
Bai, W., Holmström-Lind, C., & Johanson, M. (2018). Leveraging networks, 

capabilities and opportunities for international success: A study on returnee 

entrepreneurial ventures. Scandinavian Journal of Management, 34(1), 51–
62. https://doi.org/10.1016/j.scaman.2017.12.001  

Bakshi, K., Yadav, V., & Bashir, M. (2025). Returning home: The role of social 

networks in female's entrepreneurial success. In Women, tech, and enterprise 
(pp. 1–12). CRC Press. https://doi.org/10.1201/9781003564669-1  

Baron, R. A. (2006). Opportunity recognition as pattern recognition: How 

entrepreneurs “connect the dots” to identify new business opportunities. 

https://doi.org/10.1108/JSBED-02-2019-0074
https://doi.org/10.1002/hbe2.195
https://doi.org/10.1108/APJBA-09-2021-0475
https://doi.org/10.1108/APJBA-09-2021-0475
https://doi.org/10.3389/fpsyg.2022.911605
https://doi.org/10.31130/ud-jst.2023.231E
https://www.adb.org/publications/asia-sme-finance-monitor-2020-covid-19
https://www.adb.org/publications/asia-sme-finance-monitor-2020-covid-19
https://doi.org/10.1177/0894845315597475
https://doi.org/10.1016/j.scaman.2017.12.001
https://doi.org/10.1201/9781003564669-1


229 

Academy of Management Perspectives, 20(1), 104–119. 
https://doi.org/10.5465/amp.2006.19873412  

Baruch, Y., Altman, Y., & Tung, R. L. (2016). Career mobility in a global era: 

Advances in managing expatriation and repatriation. Academy of 

Management Annals, 10(1), 841–889. 
https://doi.org/10.5465/19416520.2016.1162013  

Batista, C., McIndoe-Calder, T., & Vicente, P. C. (2017). Return migration, self-

selection and entrepreneurship. Oxford Bulletin of Economics and Statistics, 
79(5), 797–821. https://doi.org/10.2139/ssrn.2441491  

Bhattarai, S., & Baniya, J. (2022). Impact of COVID-19 on Nepal’s labour 

migration. In COVID-19 and a world of ad hoc geographies (pp. 1011–
1025). Springer International Publishing. https://doi.org/10.1007/978-3-030-

94350-9_56  

Black, J. S., Gregersen, H. B., & Mendenhall, M. E. (1992). Toward a theoretical 

framework of repatriation adjustment. Journal of International Business 
Studies, 23(4), 737–760. https://doi.org/10.1057/palgrave.jibs.8490286  

Bland, J. M., & Altman, D. G. (1997). Statistics notes: Cronbach's alpha. BMJ, 

314(7080), 572. https://doi.org/10.1136/bmj.314.7080.572  
Bolzani, D. (2023). Assisted to leave and become entrepreneurs: Entrepreneurial 

investment by assisted returnee migrants. Academy of Management 

Discoveries, 9(2), 261–279. https://doi.org/10.5465/amd.2020.0179  
Boukamcha, F. (2015). Impact of training on entrepreneurial intention: An 

interactive cognitive perspective. European Business Review, 27(6), 593–

616. https://doi.org/10.1108/EBR-12-2014-0090  

Brinckmann, J. A. N., & Kim, S. M. (2015). Why we plan: The impact of nascent 
entrepreneurs' cognitive characteristics and human capital on business 

planning. Strategic Entrepreneurship Journal, 9(2), 153–166. 

https://doi.org/10.1002/sej.1197  
Burer, E. C., Schlepphorst, S., Werner, A., & Moog, P. (2013). Repatriates as 

entrepreneurs? A theoretical analysis. International Journal of 

Entrepreneurial Venturing, 5(3), 292–309. 

https://doi.org/10.1504/IJEV.2013.055295  
Carr, J. C., & Sequeira, J. M. (2007). Prior family business exposure as 

intergenerational influence and entrepreneurial intent: A theory of planned 

behavior approach. Journal of Business Research, 60(10), 1090–1098. 
https://doi.org/10.1016/j.jbusres.2006.12.016  

Central Bureau of Statistics. (2021). Internal migration in Nepal. Government of 

Nepal. https://censusnepal.cbs.gov.np/results/files/result-
folder/Internal%20Migration%20in%20Nepal%20Report.pdf   

Chandra, Y., Styles, C., & Wilkinson, I. (2009). The recognition of first-time 

international entrepreneurial opportunities: Evidence from firms in 

https://doi.org/10.5465/amp.2006.19873412
https://doi.org/10.5465/19416520.2016.1162013
https://doi.org/10.2139/ssrn.2441491
https://doi.org/10.1007/978-3-030-94350-9_56
https://doi.org/10.1007/978-3-030-94350-9_56
https://doi.org/10.1057/palgrave.jibs.8490286
https://doi.org/10.1136/bmj.314.7080.572
https://doi.org/10.5465/amd.2020.0179
https://doi.org/10.1108/EBR-12-2014-0090
https://doi.org/10.1002/sej.1197
https://doi.org/10.1504/IJEV.2013.055295
https://doi.org/10.1016/j.jbusres.2006.12.016
https://censusnepal.cbs.gov.np/results/files/result-folder/Internal%20Migration%20in%20Nepal%20Report.pdf
https://censusnepal.cbs.gov.np/results/files/result-folder/Internal%20Migration%20in%20Nepal%20Report.pdf


230 

knowledge-based industries. International Marketing Review, 26(1), 30–61. 
https://doi.org/10.1108/02651330910933195  

Cochran, W. G. (1977). Sampling techniques (3rd ed.). John Wiley & Sons. 

Cohen, N. (2021). Israel’s return migration industry. Journal of Ethnic and 

Migration Studies, 47(17), 4100–4117. 
https://doi.org/10.1080/1369183X.2020.1752638  

Costin, Y., O’Brien, M. P., & Hynes, B. (2022). Entrepreneurial education: 

Maker or breaker in developing students’ entrepreneurial confidence, 
aptitude and self-efficacy? Industry and Higher Education, 36(3), 267–278. 

https://doi.org/10.1177/09504222211040662    

Creswell, J. W., & Plano Clark, V. L. (2007). Designing and conducting mixed 
methods research. SAGE Publications 

Croitoru, A. (2020). Great expectations: A regional study of entrepreneurship 

among Romanian return migrants. SAGE Open, 10(2), 

https://doi.org/10.1177/2158244020921149  
Dai, O., & Liu, X. (2009). Returnee entrepreneurs and firm performance in 

Chinese high-technology industries. International Business Review, 18(4), 

373–386. https://doi.org/10.1016/j.ibusrev.2009.03.004 
Démurger, S., & Xu, H. (2011). Return migrants: The rise of new entrepreneurs 

in rural China. World Development, 39(10), 1847–1861. 

https://doi.org/10.1016/j.worlddev.2011.04.027   
Dew, J., & Xiao, J. J. (2011). The financial management behavior scale: 

Development and validation. Journal of Financial Counseling and Planning, 

22(1), 43–59. https://doi.org/10.3886/icpsr26542.v1 

Dunne, C. (2017). Can intercultural experiences foster creativity? The relevance, 
theory and evidence. Journal of Intercultural Studies, 38(2), 189–212. 

https://doi.org/10.1080/07256868.2017.1291495   

Fayolle, A., Gailly, B., & Lassas‐Clerc, N. (2006). Assessing the impact of 
entrepreneurship education programmes: A new methodology. Journal of 

European Industrial Training, 30(9), 701–720. 

https://doi.org/10.1108/03090590610715022  

Gao, Y., Gu, J., & Liu, H. (2019). Interactive effects of various institutional 
pressures on corporate environmental responsibility: Institutional theory and 

multilevel analysis. Business Strategy and the Environment, 28(5), 724–736. 

https://doi.org/10.1002/bse.2276   
Ghimire, A., & Baral, D. K. (2022). Destination management for sustainable 

tourism: A case study of Bungamati and Khokana. Interdisciplinary Journal 

of Innovation in Nepalese Academia, 1(1), 1–15. 
https://doi.org/10.3126/idjina.v1i1.51961  

Government of Nepal, Ministry of Labour, Employment and Social Security. 

(2024). Nepal Labour Migration Report 2024. 

https://doi.org/10.1108/02651330910933195
https://doi.org/10.1080/1369183X.2020.1752638
https://doi.org/10.1177/09504222211040662
https://doi.org/10.1177/2158244020921149
https://doi.org/10.1016/j.worlddev.2011.04.027
https://doi.org/10.1080/07256868.2017.1291495
https://doi.org/10.1108/03090590610715022
https://doi.org/10.1002/bse.2276
https://doi.org/10.3126/idjina.v1i1.51961


231 

https://giwmscdnone.gov.np/media/pdf_upload/Nepal%20Labour%20Migrat
ion%202024_Final-Version%20for%20Approval%20(1)_peesvxa.pdf   

Gruenhagen, J. H. (2021). Returnee entrepreneurship: How home-country 

institutions, estrangement and support influence entrepreneurial intentions. 

Journal of Entrepreneurship in Emerging Economies, 13(5), 945–966. 
https://doi.org/10.1108/JEEE-05-2020-0143  

Gupta, A. K., & Gupta, N. (2021). Environment practices mediating the 

environmental compliance and firm performance: An institutional theory 
perspective from emerging economies. Global Journal of Flexible Systems 

Management, 22(3), 157–178. https://doi.org/10.1007/s40171-021-00266-w   
Hagan, J. M., & Thomas Wassink, J. (2020). Return migration around the world: 

An integrated agenda for future research. Annual Review of Sociology, 46(1), 

533–552. https://doi.org/10.1146/annurev-soc-120319-015855  

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on 

partial least squares structural equation modeling (PLS-SEM) (2nd ed.). 
Sage. 

Hajdari, A., Miftari, I., Ramadani, V., Rexhepi, G., & Latifi, V. (2024). Impact of 

returnee entrepreneurs’ education and knowledge transfer on business 
development: Moderating effect of time living abroad. Journal of 

Enterprising Communities: People and Places in the Global Economy, 

18(3), 559–575. https://doi.org/10.1108/JEC-02-2023-0028  
Hamadeh, M., Khoueiri, R., Bitar, N., & Rizk, R. (2025). Political risk, 

institutional quality and financial drivers of diaspora remittances. Review of 

Accounting and Finance, 24(5), 714–731. https://doi.org/10.1108/raf-11-

2024-0512  
Hasan, M. A., Shahid, S., Sultana, M., & Siddiqui, T. (2023). Rural 

entrepreneurship as a sustainable livelihood alternative for the returnee 

migrants: Reviewing the potentials and challenges. Journal of Small 
Business Strategy, 33(1), 20–35. https://doi.org/10.53703/001c.57750  

Ho, N. T. T., Seet, P. S., & Jones, J. (2016). Understanding re-expatriation 

intentions among overseas returnees—An emerging economy perspective. 

The International Journal of Human Resource Management, 27(17), 1938–
1966. https://doi.org/10.1080/09585192.2015.1088884  

Hopkins, K. D., & Weeks, D. L. (1990). Tests for normality and measures of 

skewness and kurtosis: Their place in research reporting. Educational and 
Psychological Measurement, 50(4), 717–729. 

https://doi.org/10.1177/0013164490504001  

Huang, Z., & Kee, D. M. H. (2024). Exploring entrepreneurial intention: The 
roles of proactive personality, education, opportunity and planned behavior. 

Heliyon, 10(11). https://doi.org/10.1016/j.heliyon.2024.e31714   
Iglesias-Sánchez, P. P., Jambrino-Maldonado, C., & de las Heras-Pedrosa, C. 

(2019). Training entrepreneurial competences with open innovation 

https://giwmscdnone.gov.np/media/pdf_upload/Nepal%20Labour%20Migration%202024_Final-Version%20for%20Approval%20(1)_peesvxa.pdf
https://giwmscdnone.gov.np/media/pdf_upload/Nepal%20Labour%20Migration%202024_Final-Version%20for%20Approval%20(1)_peesvxa.pdf
https://doi.org/10.1108/JEEE-05-2020-0143
https://doi.org/10.1007/s40171-021-00266-w
https://doi.org/10.1146/annurev-soc-120319-015855
https://doi.org/10.1108/JEC-02-2023-0028
https://doi.org/10.1108/raf-11-2024-0512
https://doi.org/10.1108/raf-11-2024-0512
https://doi.org/10.53703/001c.57750
https://doi.org/10.1080/09585192.2015.1088884
https://doi.org/10.1177/0013164490504001
https://doi.org/10.1016/j.heliyon.2024.e31714


232 

paradigm in higher education. Sustainability, 11(17). 
https://doi.org/10.3390/su11174689   

International Organization for Migration (IOM). (2024a). World migration report 

2024 (M. McAuliffe & L. A. Oucho, Eds.). IOM. 

https://publications.iom.int/books/world-migration-report-2024   
Ireland, R. D., Covin, J. G., & Kuratko, D. F. (2009). Conceptualizing corporate 

entrepreneurship strategy. Entrepreneurship Theory and Practice, 33(1), 19–

46. https://doi.org/10.1111/j.1540-6520.2008.00279.x  
Izquierdo, E., & Buelens, M. (2011). Competing models of entrepreneurial 

intentions: The influence of entrepreneurial self-efficacy and attitudes. 

International Journal of Entrepreneurship and Small Business, 13(1), 75–91. 
https://doi.org/10.1504/IJESB.2011.040417  

Joshi, M., Joshi, G., & Pathak, S. (2020). Awareness, entrepreneurial event 

theory and theory of planned behaviour as antecedents of student 

entrepreneurial intentions: An Indian perspective. International Journal of 
Business and Globalisation, 25(2), 170–184. 

https://doi.org/10.1504/IJBG.2020.107885     

Kathayat, B. B., Rawat, D. S., & Gurung, B. (2023). Impact of personality traits 
on sustainable entrepreneurship development. Interdisciplinary Journal of 

Innovation in Nepalese Academia, 2(2), 202–216. 

https://doi.org/10.3126/idjina.v2i2.59500  
Ketefian, S. (2015). Ethical considerations in research: Focus on vulnerable 

groups. Investigación y Educación en Enfermería, 33(1), 164–172. 

https://doi.org/10.17533/udea.iee.v33n1a19  

Khalid, B., & Urbański, M. (2021). Approaches to understanding migration: A 
multi-country analysis of the push and pull migration trend. Economics & 

Sociology, 14(4), 242–267. https://doi.org/10.14254/2071-789x.2021/14-

4/14  
Khan, I. (2025). Facilitators and barriers to financial development in a 

developing economy. Quality & Quantity. Advance online publication. 

https://doi.org/10.1007/s11135-025-02502-2  

Kim, H., & Allen, R. M. (2018). Glocalizing cures for China’s brain drain ills: 
The Thousand Talents Plan in Shanghai, Tianjin, and Guangdong. 

International Journal of Comparative Education and Development, 20(1), 

16–32. https://doi.org/10.1108/IJCED-10-2017-0028  
Kobylińska, U. (2022). Attitudes, subjective norms, and perceived control versus 

contextual factors influencing the entrepreneurial intentions of students from 

Poland. WSEAS Transactions on Business and Economics, 19(1), 94–106. 
https://doi.org/10.37394/23207.2022.19.10  

Kozlinska, I., Rebmann, A., & Mets, T. (2023). Entrepreneurial competencies 

and employment status of business graduates: The role of experiential 

https://doi.org/10.3390/su11174689
https://www.iom.int/?utm_source=chatgpt.com
https://publications.iom.int/books/world-migration-report-2024
https://doi.org/10.1111/j.1540-6520.2008.00279.x
https://doi.org/10.1504/IJESB.2011.040417
https://doi.org/10.1504/IJBG.2020.107885
https://doi.org/10.3126/idjina.v2i2.59500
https://doi.org/10.17533/udea.iee.v33n1a19
https://doi.org/10.14254/2071-789x.2021/14-4/14
https://doi.org/10.14254/2071-789x.2021/14-4/14
https://doi.org/10.1007/s11135-025-02502-2
https://doi.org/10.1108/IJCED-10-2017-0028
https://doi.org/10.37394/23207.2022.19.10


233 

entrepreneurship pedagogy. Journal of Small Business & Entrepreneurship, 
35(5), 724–761. https://doi.org/10.1080/08276331.2020.1821159  

Krasniqi, B. A., & Williams, N. (2019). Migration and intention to return: 

Entrepreneurial intentions of the diaspora in post-conflict economies. Post-

Communist Economies, 31(4), 464–483. 
https://doi.org/10.1080/14631377.2018.1505696  

Krueger, N. F., & Carsrud, A. L. (1993). Entrepreneurial intentions: Applying the 

theory of planned behaviour. Entrepreneurship & Regional Development, 
5(4), 315–330. https://doi.org/10.1080/08985629300000020  

Krueger, N. F., Jr., Reilly, M. D., & Carsrud, A. L. (2000). Competing models of 

entrepreneurial intentions. Journal of Business Venturing, 15(5–6), 411–432. 
https://doi.org/10.1016/S0883-9026(98)00033-0  

Lazarova, M., & Tarique, I. (2005). Knowledge transfer upon repatriation. 

Journal of World Business, 40(4), 361–373. 

https://doi.org/10.1016/j.jwb.2005.08.004  
Lee, L., Wong, P. K., Der Foo, M., & Leung, A. (2011). Entrepreneurial 

intentions: The influence of organizational and individual factors. Journal of 

Business Venturing, 26(1), 124–136. 
https://doi.org/10.1016/j.jbusvent.2009.04.003  

Leung, A. K. Y., Maddux, W. W., Galinsky, A. D., & Chiu, C. Y. (2008). 

Multicultural experience enhances creativity: The when and how. American 
Psychologist, 63(3), 169–181. https://psycnet.apa.org/doi/10.1037/0003-

066X.63.3.169  

Lin, D., Lu, J., Liu, X., & Zhang, X. (2016). International knowledge brokerage 

and returnees’ entrepreneurial decisions. Journal of International Business 
Studies, 47(3), 295–318. https://doi.org/10.1057/jibs.2016.1  

Liñán, F., & Chen, Y. W. (2009). Development and cross–cultural application of 

a specific instrument to measure entrepreneurial 
intentions. Entrepreneurship Theory and Practice, 33(3), 593-617. 

https://doi.org/10.1111/j.1540-6520.2009.00318.x  

Liñán, F., Rodríguez-Cohard, J. C., & Rueda-Cantuche, J. M. (2011). Factors 

affecting entrepreneurial intention levels: A role for education. International 
Entrepreneurship and Management Journal, 7(2), 195–218. 

https://doi.org/10.1007/s11365-010-0154-z  

Lundberg, H., & Rehnfors, A. (2018). Transnational entrepreneurship: 
Opportunity identification and venture creation. Journal of International 

Entrepreneurship, 16(2), 150–175. https://doi.org/10.1007/s10843-018-

0228-5   
McAuliffe, M., & Triandafyllidou, A. (Eds.). (2021). World migration report 

2022. International Organization for Migration. 

https://doi.org/10.18356/9789292680763   

https://doi.org/10.1080/08276331.2020.1821159
https://doi.org/10.1080/14631377.2018.1505696
https://doi.org/10.1080/08985629300000020
https://doi.org/10.1016/S0883-9026(98)00033-0
https://doi.org/10.1016/j.jwb.2005.08.004
https://doi.org/10.1016/j.jbusvent.2009.04.003
https://psycnet.apa.org/doi/10.1037/0003-066X.63.3.169
https://psycnet.apa.org/doi/10.1037/0003-066X.63.3.169
https://doi.org/10.1057/jibs.2016.1
https://doi.org/10.1111/j.1540-6520.2009.00318.x
https://doi.org/10.1007/s11365-010-0154-z
https://doi.org/10.1007/s10843-018-0228-5
https://doi.org/10.1007/s10843-018-0228-5
https://doi.org/10.18356/9789292680763


234 

Mello, R., Suutari, V., & Dickmann, M. (2023). Career success of expatriates: 
The impacts of career capital, expatriate type, career type and career stage. 

Career Development International, 28(4), 406–425. 

https://doi.org/10.1108/CDI-07-2022-0196  

Murphy, R. (2000). Return migration, entrepreneurship and local state 
corporatism in rural China: The experience of two counties in south Jiangxi. 

Journal of Contemporary China, 9(24), 231–247. 

https://doi.org/10.1080/713675936  
Muzychenko, O. (2008). Cross-cultural entrepreneurial competence in 

identifying international business opportunities. European Management 

Journal, 26(6), 366–377. https://doi.org/10.1016/j.emj.2008.09.002  
Muzychenko, O., & Liesch, P. W. (2015). International opportunity identification 

in the internationalisation of the firm. Journal of World Business, 50(4), 

704–717. https://doi.org/10.1016/j.jwb.2014.12.001  

Nery-Kjerfve, T., & McLean, G. N. (2012). Repatriation of expatriate employees, 
knowledge transfer, and organizational learning: What do we know? 

European Journal of Training and Development, 36(6), 614–629. 

https://doi.org/10.1108/03090591211245512  
Newman, A., Macaulay, L., & Dunwoodie, K. (2024). Refugee entrepreneurship: 

A systematic review of prior research and agenda for future research. 

International Migration Review, 58(3), 1140–1171. 
https://doi.org/10.1177/01979183231182669  

Oddou, G., Szkudlarek, B., Osland, J. S., Deller, J., Blakeney, R., & Furuya, N. 

(2013). Repatriates as a source of competitive advantage: How to manage 

knowledge transfer. Organizational Dynamics, 42(4), 257–266. 
https://doi.org/10.1016/j.orgdyn.2013.07.003  

Organisation for Economic Co-operation and Development. (2019). OECD SME 

and entrepreneurship outlook 2019. OECD Publishing. 
https://doi.org/10.1787/34907e9c-en   

Passaro, R., Quinto, I., & Thomas, A. (2018). The impact of higher education on 

entrepreneurial intention and human capital. Journal of Intellectual 

Capital, 19(1), 135–156. https://doi.org/10.1108/jic-04-2017-0056  
Pérez-Macías, N., Fernández-Fernández, J. L., & Vieites, A. R. (2022). 

Analyzing the past to prepare for the future: A review of literature on factors 

with influence on entrepreneurial intentions. Journal of International 
Entrepreneurship, 20(1), 52–114. https://doi.org/10.1007/s10843-021-

00289-5  

Pidduck, R. J., & Zhang, Y. (2022). Entrepreneurial sensing capabilities: The 
stimulating role of cross-cultural experience. International Journal of 

Entrepreneurial Behavior & Research, 28(1), 203–230. 

https://doi.org/10.1108/IJEBR-05-2020-0329  

https://doi.org/10.1108/CDI-07-2022-0196
https://doi.org/10.1080/713675936
https://doi.org/10.1016/j.emj.2008.09.002
https://doi.org/10.1016/j.jwb.2014.12.001
https://doi.org/10.1108/03090591211245512
https://doi.org/10.1177/01979183231182669
https://doi.org/10.1016/j.orgdyn.2013.07.003
https://doi.org/10.1787/34907e9c-en
https://doi.org/10.1108/jic-04-2017-0056
https://doi.org/10.1007/s10843-021-00289-5
https://doi.org/10.1007/s10843-021-00289-5
https://doi.org/10.1108/IJEBR-05-2020-0329


235 

Pruthi, S. (2014). Social ties and venture creation by returnee entrepreneurs. 
International Business Review, 23(6), 1139–1152. 

https://doi.org/10.1016/j.ibusrev.2014.03.012  

Qiao, Y., Ascani, A., Breschi, S., & Morrison, A. (2024). Returnees and 

innovation: Evidence from Chinese publicly listed firms. Science and Public 
Policy, 51(5), 861–878. https://doi.org/10.1093/scipol/scae031  

Rai, N., & Thapa, B. (2015). A study on purposive sampling method in research. 

Kathmandu School of Law Review, 5(1), 8–15. 
Reissová, A., Šimsová, J., Sonntag, R., & Kučerová, K. (2020). The influence of 

personal characteristics on entrepreneurial intentions: International 

comparison. Entrepreneurial Business and Economics Review, 8(4), 29–46. 
https://doi.org/10.15678/eber.2020.080402  

Rikwentishe, R., Pulka, B. M., & Msheliza, S. K. (2015). The effects of saving 

and saving habits on entrepreneurship development. European Journal of 

Business and Management, 7(23), 111–119. 
Rusu, V. D., Roman, A., & Tudose, M. B. (2022). Determinants of 

entrepreneurial intentions of youth: The role of access to finance. 

Engineering Economics, 33(1), 86–102. 
https://doi.org/10.5755/j01.ee.33.1.28716  

Ruvio, A. A., Shoham, A., Vigoda‐Gadot, E., & Schwabsky, N. (2014). 

Organizational innovativeness: Construct development and cross‐cultural 
validation. Journal of Product Innovation Management, 31(5), 1004–1022. 

https://doi.org/10.1111/jpim.12141  

Sanchez-Vidal, M. E., Sanz-Valle, R., & Barba-Aragon, M. I. (2018). Repatriates 

and reverse knowledge transfer in MNCs. The International Journal of 
Human Resource Management, 29(10), 1767–1785. 

https://doi.org/10.1080/09585192.2016.1216876  

Saoula, O., Abid, M. F., Ahmad, M. J., & Shamim, A. (2025). What drives 
entrepreneurial intentions? Interplay between entrepreneurial education, 

financial support, role models and attitude towards entrepreneurship. Asia 

Pacific Journal of Innovation and Entrepreneurship, 19(2), 128–148. 

https://doi.org/10.1108/APJIE-10-2023-0189  
Schindehutte, M., Morris, M. H., & Kuratko, D. F. (2000). Triggering events, 

corporate entrepreneurship and the marketing function. Journal of Marketing 

Theory and Practice, 8(2), 18–30. 
https://doi.org/10.1080/10696679.2000.11501865  

Schwarz, E. J., Wdowiak, M. A., Almer‐Jarz, D. A., & Breitenecker, R. J. 

(2009). The effects of attitudes and perceived environment conditions on 
students' entrepreneurial intent: An Austrian perspective. Education + 

Training, 51(4), 272–291. https://doi.org/10.1108/00400910910964566  

https://doi.org/10.1016/j.ibusrev.2014.03.012
https://doi.org/10.1093/scipol/scae031
https://doi.org/10.15678/eber.2020.080402
https://doi.org/10.5755/j01.ee.33.1.28716
https://doi.org/10.1111/jpim.12141
https://doi.org/10.1080/09585192.2016.1216876
https://doi.org/10.1108/APJIE-10-2023-0189
https://doi.org/10.1080/10696679.2000.11501865
https://doi.org/10.1108/00400910910964566


236 

Schwienbacher, A. (2007). A theoretical analysis of optimal financing strategies 
for different types of capital-constrained entrepreneurs. Journal of Business 

Venturing, 22(6), 753–781. https://doi.org/10.1016/j.jbusvent.2006.07.003   

Shabbir, M. S. (2025). Exploring link between skills, attitudes, and intentions in 

information technology industry: A study on entrepreneurial mindset. 
Journal of Global Entrepreneurship Research, 15(1), 1–17. 

https://doi.org/10.1007/s40497-025-00427-6     
Shapero, A., & Sokol, L. (1982). The social dimensions of entrepreneurship. In 

C. Kent, D. Sexton, & K. H. Vesper (Eds.), The encyclopedia of 

entrepreneurship (pp. 72–90). Prentice-Hall. 

Sharma, B. (2019). Remittances and capacity building issues in Nepal. In 
Capacity Building in Developing and Emerging Countries (pp. 243–263). 

https://doi.org/10.1007/978-3-030-16740-0_9  

Sharma, H., Khara, H., & Rana, A. (2024). Understanding the utilization of skills 

by returnee workers in Rupandehi district. International Research Journal of 
Parroha Multiple Campus, 02(02), 13–24. 

https://doi.org/10.61916/prmn.2023.v02i01.002  

Sharma, L. (2024). Impact of remittances on the Nepalese economy: 
Opportunities and challenges. Rural Development Journal, 4(1), 37–57. 

https://doi.org/10.3126/rdj.v4i1.64026  

Shen, Y., & Hall, D. T. (2009). When expatriates explore other options: 
Retaining talent through greater job embeddedness and repatriation 

adjustment. Human Resource Management, 48(5), 793–816. 

https://doi.org/10.1002/hrm.20314  

Shiwakoti, S., Timsina, B., & Subba, B. L. (2025). Entrepreneurial orientation as 
a driver of business performance: Comparative evidence from high-tech and 

traditional start-ups in Nepal. Journal of Business and Social Sciences 

Research, 10(2), 145–166. https://doi.org/10.3126/jbssr.v10i2.89446  
Silva, B. G., Andriese, N. C., & Combs, J. G. (2026). Return migrant 

entrepreneurship: A systematic review and future research 

agenda. Entrepreneurship Theory and Practice, 50(1), 115–149. 

https://doi.org/10.1177/10422587251322402   
Sinatti, G. (2019). Return migration, entrepreneurship and development: 

Contrasting the economic growth perspective of Senegal’s diaspora policy. 

African Studies, 78(4), 609–623. 
https://doi.org/10.1080/00020184.2018.1555310  

Sommer, L., & Haug, M. (2011). Intention as a cognitive antecedent to 

international entrepreneurship. International Entrepreneurship and 
Management Journal, 7(1), 111–142. https://doi.org/10.1007/s11365-010-

0162-z  

https://doi.org/10.1016/j.jbusvent.2006.07.003
https://doi.org/10.1007/s40497-025-00427-6
https://doi.org/10.1007/978-3-030-16740-0_9
https://doi.org/10.61916/prmn.2023.v02i01.002
https://doi.org/10.3126/rdj.v4i1.64026
https://doi.org/10.1002/hrm.20314
https://doi.org/10.3126/jbssr.v10i2.89446
https://doi.org/10.1177/10422587251322402
https://doi.org/10.1080/00020184.2018.1555310
https://doi.org/10.1007/s11365-010-0162-z
https://doi.org/10.1007/s11365-010-0162-z


237 

Song, Z., He, L., & Zhang, Y. (2017). How do entrepreneurs learn from critical 
events? Chinese Management Studies, 11(4), 778–796. 

https://doi.org/10.1108/CMS-08-2016-0171  

Soria-Barreto, K., Honores-Marin, G., Gutiérrez-Zepeda, P., & Gutiérrez-

Rodríguez, J. (2017). Prior exposure and educational environment towards 
entrepreneurial intention. Journal of Technology Management & Innovation, 

12(2), 45–58. http://dx.doi.org/10.4067/S0718-27242017000200006   

Stam, E., & Van de Ven, A. (2021). Entrepreneurial ecosystem elements. Small 
Business Economics, 56(2), 809–832. https://doi.org/10.1007/s11187-019-

00270-6  

Svetek, M. (2023). The role of entrepreneurs perceived competence and 
cooperativeness in early-stage financing. Entrepreneurship Theory and 

Practice, 47(6), 2047-2076. https://doi.org/10.1177/10422587221127000  

Taleb, T. S., Hashim, N., & Zakaria, N. (2023). Entrepreneurial leadership and 

entrepreneurial success: The mediating role of opportunity recognition and 
innovation capability. Sustainability, 15(7), 1–17. 

https://doi.org/10.3390/su15075776  

Tran, L. T., Bui, H., Tan, G., & Rahimi, M. (2022). Agency and contextual 
factors affecting Vietnamese returning graduates. International Migration, 

60(6), 43–59. https://doi.org/10.1111/imig.12954  

Tryon, R. C. (1929). The interpretation of the correlation coefficient. 
Psychological Review, 36(5), 419. 

Wach, D., Stephan, U., Gorgievski, M. J., & Wegge, J. (2020). Entrepreneurs’ 

achieved success: Developing a multi-faceted measure. International 

Entrepreneurship and Management Journal, 16(3), 1123–1151. 
https://doi.org/10.1007/s11365-018-0532-5  

Wang, D. J. (2020). When do return migrants become entrepreneurs? Strategic 

Entrepreneurship Journal, 14(2), 125–148. https://doi.org/10.1002/sej.1352  
Williams, N. (2021). The diaspora and returnee entrepreneurship: Dynamics and 

development in post-conflict economies. Oxford University Press 

Wu, K., Zhao, X., Wang, X., Chen, X., Hung, T. K., Wang, Z., & Lee, S. C. 

(2023). The impact of entrepreneurial resilience on the entrepreneurial 
intention of return migrants. Sage Open, 13(2). 

https://doi.org/10.1177/21582440231182654  

Xu, J., Fu, Y., & Zhang, X. (2023). Does entrepreneurship education in China 
develop entrepreneurial intention? Plos One, 18(7), 1-24. 

https://doi.org/10.1371/journal.pone.0286090  

Zahra, S. A., Korri, J. S., & Yu, J. (2005). Cognition and international 
entrepreneurship. International Business Review, 14(2), 129–146. 

https://doi.org/10.1016/j.ibusrev.2004.04.005  

https://doi.org/10.1108/CMS-08-2016-0171
http://dx.doi.org/10.4067/S0718-27242017000200006
https://doi.org/10.1007/s11187-019-00270-6
https://doi.org/10.1007/s11187-019-00270-6
https://doi.org/10.1177/10422587221127000
https://doi.org/10.3390/su15075776
https://doi.org/10.1111/imig.12954
https://doi.org/10.1007/s11365-018-0532-5
https://doi.org/10.1002/sej.1352
https://doi.org/10.1177/21582440231182654
https://doi.org/10.1371/journal.pone.0286090
https://doi.org/10.1016/j.ibusrev.2004.04.005


238 

Zhao, H., Seibert, S. E., & Hills, G. E. (2005). The mediating role of self-efficacy 
in the development of entrepreneurial intentions. Journal of Applied 

Psychology, 90(6), 1265–1272. https://doi.org/10.1037/0021-9010.90.6.1265  

Zweig, D., Tsai, K. S., & Singh, A. D. (2021). Reverse entrepreneurial migration 

in China and India. World Development, 138, Article 105192. 
https://doi.org/10.1016/j.worlddev.2020.105192 

 
 

Bios 

 

BABURAM TIMSINA is a Higher Education, Leadership, and Management 
Researcher and Assistant Professor at Tribhuvan University. His scholarship 

bridges theoretical frameworks and empirical research, employing both 

quantitative and qualitative methodologies to examine leadership, organizational 

behavior, policy outcomes, and management practices in emerging economies. 
With multiple peer-reviewed publications in national and international journals, 

Timsina advances evidence-based leadership and higher education strategies. He 

mentors graduate students and early-career researchers, fostering analytical rigor, 
research excellence, and transformative leadership in academic and professional 

contexts. Email: baburam.timsina@som.tu.edu.np 

 
OSHIN GURUNG is a lecturer and research professional with an MBA degree. 

She works as a Research Assistant providing editorial assistance to academic 

journals and supporting research quality assurance. Her research interests include 

emotional intelligence, organizational behavior and performance, human resources 
development, workplace well-being, and ethics, with a strong focus on applied and 

policy-oriented research. Email: oshiingrg@gmail.com 

 
UJJWAL BHATTARAI is a Research Lead at the Research Management Cell of 

Kathmandu Model College (KMC), affiliated with Tribhuvan University, Nepal. 

He is an M.Phil. graduate, and his research interests lie in the areas of future work, 

agility, organizational behavior, human performance, workforce development, and 
inclusion. Email: ujjwalbhattrai7@gmail.com 

 

SAMIR SHIWAKOTI is an Assistant Professor at Kathmandu Model College 
(KMC), Tribhuvan University, Nepal. His core academic interests include 

entrepreneurship development, leadership, and strategic management. He is 

actively engaged in teaching, research, and academic supervision, contributing to 
the advancement of responsible and sustainable business practices in Nepal. Email: 

smrshiwakoti@gmail.com 

 

https://doi.org/10.1037/0021-9010.90.6.1265
https://doi.org/10.1016/j.worlddev.2020.105192
mailto:baburam.timsina@som.tu.edu.np
mailto:oshiingrg@gmail.com
mailto:ujjwalbhattrai7@gmail.com
mailto:smrshiwakoti@gmail.com


239 

DAMODAR LAMSAL is a full-time faculty member at Kathmandu Model 
College, Tribhuvan University, Nepal. His core academic and research domains 

are entrepreneurship development, Accounting & Taxation, and Corporate Social 

Responsibility (CSR). He is actively engaged in teaching, research, and academic 

supervision, contributing to the advancement of responsible and sustainable 
business practices in Nepal. Email: damodar.reyan@gmail.com 

 

 

 

mailto:damodar.reyan@gmail.com

